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AISES -- ADVANCING INDIGENOUS PEOPLE IN STEM
OUR MISSION: The American Indian Science and Engineering Society (AISES) is a national, nonprofit organization 
focused on substantially increasing the representation of Indigenous peoples of North America and the Pacific 
Islands in science, technology, engineering, and math (STEM) studies and careers.

The only  
choice to  

reach 
Indigenous  
people in  

STEM

windsOF CHANGE

EXPANDING OPPORTUNITIES FOR INDIGENOUS PEOPLE IN STEM
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Dr. Lydia Jennings follows her true course

RUNNING STRONG

Data, Sovereignty, and Health 
Managing information to
address health disparities

NATIVE STEM 
ENTERPRISES 
TO WATCH

NATIVE STEM 
ENTERPRISES 
TO WATCH10 Meet the Winners

Introducing the recipients of
The AISES Professional Awards

Through a combination of print and digital 
publishing, Winds of Change magazine 
consistently delivers content designed to engage 
every part of the growing AISES family. Students 
from pre-college through post-doc, aspiring and 
mature professionals, retirees, and elders — as 
well as our sponsors, partners, and friends — rely 
on Winds of Change as a multifaceted resource. 

Each issue includes timely feature articles 
along with a welcome letter from the CEO, news 
of the organization and its members in AISES 
Notebook, inspiring “role model” profiles in AISES 
People, news of opportunities in “Career Builder” 
and “Paths in Education,” a Partner Index, and 
a guest commentary on a topic of community 
interest in “Last Word.” In addition, readers can find 
selective advertising for products, services, and 
opportunities that serve a diverse STEM-focused 
constituency. The digital version of each issue’s 
content entails a robust social media presence 
and advertising that effectively targets focused 
demographics. The cover of each issue and the 
accompanying article are especially designed to 
appeal to younger readers and keep them engaged 
as they work toward a promising future in STEM. 

Together with the Paths to Opportunities 
e-newsletters and website content, these 
components reach a broad readership with an 
inspiring message of how STEM endeavors can 
lead to a fulfilling and productive future. Winds 
of Change draws readers to AISES and promotes 
diversity in STEM, while inspiring them to 
overcome obstacles on their own STEM paths.



Reach and Influence

Amaiya Bearpaw
COLLEGE STUDENT

Lee Johnson
YOUNG CAREER  
PROFESSIONAL  

Dr. Christina 
Swindall
YOUNG CAREER  
PROFESSIONAL

Dr. Artley  
Skenandore
MATURE CAREER 
PROFESSIONAL

AISES Directly Supports Education and  
Job Opportunities in STEM for Indigenous People

How We Work Reach q Winds of Change distribution

 Our Focus
Students, Parents, and Educators

From PK–12 through post-doc, AISES 
serves teachers and learners at all 
stages of their academic success.

Professionals

From their first internship on through 
mid-career and retirement, AISES 
serves professionals at all points on 
their STEM path.

Partner Organizations

From foundations, government 
agencies, corporations, and tribes  
to PK–12 schools, colleges, and 
universities,  AISES serves entities that 
advance its central mission.

 Our Priorities
Create the Pathway

AISES builds quality programs to 
foster STEM awareness and 
engagement among Indigenous 
students, parents, and educators, 
starting with PK–12.

Extend the Pathway

AISES enhances retention among 
college and graduate students through 
academic and financial support, as well 
as career-building opportunities.

Support the Pathway

AISES provides networking and 
professional development 
opportunities to support Natives at all 
points in their STEM career.

Illuminate the Pathway

AISES identifies challenges and 
highlights successes in Native 
workforce development through 
ongoing research and strategic 
partnerships with key STEM 
stakeholders.

All Members by Region

REGION 1  q Northwest 14%
REGION 2  q West 9%
REGION 3  q Southwest 27%
REGION 4  q South Central 17%
REGION 5  q Upper Midwest 13%
REGION 6  q Northeast 9%
REGION 7  q Southeast 11%

Who We Serve

Students, Parents, and 
Educators — PK–12, 
College, and Graduate

Professionals — Future, 
Early-, Mid-, and Late-
Career, and Retirees

7,300+
Total distribution  
per issue
6,300+ 
Individual Members
1,200+  
High School Teachers 
and Guidance 
Counselors

 185+  
Native American Libraries 
and Resource Centers
2,000  
Delivered to AISES 
National Conference
500+  
Delivered to Native 
Events

PK–12 Schools, Colleges/Universities, 
Corporations, Government Agencies, 
Tribes, Foundations, and Nonprofits

AISES Chapters and Affiliates

Membership Breakdown

19% 
PK-12

48% 
College Students 

29% 
Professionals

26% 
Lifetime  
Members of 
AISES

4% 
Retirees

200 
College and   
University Chapters
236 
PK–12

16 
Professional  
Chapters
3 
Tribal Chapters

55%
Female
45% 
Male
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CAREER 
SUPPORT 

AND 
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EQUITABLE  
AND INCLUSIVE 
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INSTITUTIONS AND 
WORKSPACES



2023 issues: Special Editorial and Advertising Opportunities

Editorial Calendar
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Dr. Lydia Jennings 
follows her true course

RUNNING 
STRONG

Data, Sovereignty, 
and Health 
Managing information to
address health disparities

NATIVE STEM 
ENTERPRISES 
TO WATCH

NATIVE STEM 
ENTERPRISES 
TO WATCH10 Meet the Winners

Introducing the recipients of
The AISES Professional Awards

In the Special 
College Issue

• Student profiles

• College profiles

•   Top 200 Colleges  
listings

•  Article coverage 
includes topics 
related to student 
success

SPRING 
Distribution 
April 2023

SUMMER 
Distribution 
June 2023

Top Jobs in a Growing 
STEM Field
Opportunities in an expanding 
STEM field and a focus on  
industry experts describing  
the roles and degrees most in 
demand.

Top 50 Workplaces  
in STEM
STEM employers committed 
to recruiting and retaining 
a diverse staff, with profiles 
of Native professionals in 
representative workplaces. 

FALL 
Distribution 
October 2023

National  
Conference Issue
10 Native-owned STEM 
Enterprises to watch, with 
content relevant to the 
AISES National Conference.

Digital Edition  
Platform   

winds
OF CHANGE

CREATING 
A GREENER 

FUTURE
Clara Sockabasin 

is setting her 
course for a career 

in renewable 
energy controls

SUMMER 2022  •  AISES.ORG

ADVANCING INDIGENOUS P EOP LE IN S T EM

A Diverse Team Finds Solutions
Discovering how TEK and technology can 
counter e� ects of environmental damage

Top STEM Jobs
Career opportunities 
combating climate change

WRAP-UP 
Distribution 
November 2023

National  
Conference Wrap-Up
An uplifting and inspiring 
recap of the AISES  
National Conference  
events and attendees. 

Digital  Distribution Only!

Digital  Distribution Only!

winds
OF CHANGE

ADVANCING INDIGENOUS P EOP LE IN S T EM

  AISES.ORG

35 
YEARS OF 

Winds of 
Change

WRAP-UP

2021National 
Conference

SPECIAL COLLEGE ISSUE 
Distribution 
November 2023

Top 200 Colleges
Preparing for, getting in, and 
making the most of college and 
graduate school. Includes Top 
200 Colleges for Indigenous 
North Americans.

The award-winning Winds of Change magazine is published five times a year — three  
print and digital issues and two digital-only issues  — for the Indigenous people of North 
America and the Pacific Islands by the American Indian Science and Engineering Society.

In All of These Issues

q  Career Builder  
Includes Q&As with members talking about  
their experiences in the workplace as an 
employee or intern

q  Paths in Education  
A compilation of enriching learning and 
career development opportunities for 
students and professionals, including 
internships, fellowships, conferences, 
workshops, and scholarships

All print issues are  
promoted through our 
social media channels
User engagement per issue:

Facebook 15,640 INSTAGRAM 3,366

TWITTER 6,753 Linkedin 2,710

About Winds of Change magazine

Our digital magazine edition platform flows across 
all devices to improve mobile viewing quality. All 
digital issues are posted on aises.org and emailed 
to 14,000+ readers. Our digital editions offer 
advertisers unique opportunities to extend your 
reach beyond print circulation.

2,350

30,819 total followers
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The only choice to 
reach Indigenous North 
Americans in STEM

In 2022, the Native  
American Journalists  

Association (NAJA) recognized 
Winds of Change with four 

National Native Media Awards  
for Best Feature Story,  

Best Environmental Coverage, 
and General Excellence  

in the Print/Online  
category. 



  Print Publications & Digital-Only Issues Advertising Rates (Gross)

Ad Location/Size 1x 2x 3x 4x 5x 

Back Cover   $4,605 
Inside Front Cover  $4,260 
Inside Back  $4,195 
2-Page Spread  $6,595 
Full Page $3,595 $3,525 $3,450 $3,235 $3,165
2/3 Page (vertical) $2,925 $2,870 $2,810 $2,635 $2,575
1/2 Page (horizontal) $2,495 $2,445 $2,395 $2,245 $2,195
1/3 Page (vertical) $1,875 $1,840 $1,795 $1,690 $1,650
1/4 Page $1,375 $1,350 $1,320 $1,240 $1,210
College/University  

  Logo or Job Opportunity $620 
  (1/6 page) 

Issue Ad Sales Close  Ad Materials Due   Magazine Distributed

Spring 2023 3/15 3/22 Week of 4/17

Summer 2023 5/24 5/31 Week of 6/26 
(digital only)

Fall 2023 9/6  9/13 Week of 10/16

Conference Wrap-Up 2023 10/24 10/31 Week of 11/20 
(digital only)

College Issue 2023–2024 10/25 11/1 Week of 11/27

2023 ISSUE AD DATES

Winds of Change Print Edition
All programs are subject to specific advertising requirements in 
Winds of Change media. Winds of Change is published exclusively by  
the American Indian Science and Engineering Society.

PRINT AD SIZES & SPECS
(note: images not to scale)

Accepted File Formats: PDF, TIF, JPG, EPS   
Minimum Resolution: 200 dpi 
Preferred Resolution: 300 dpi

Two-page Spread  
STANDARD SIZE:  
16" x 9.875" 

Full page   
STANDARD SIZE:  
7.5" x 9.875" 

2/3-page Vertical 
STANDARD SIZE:  
4.75" x 9.625" 

1/3-page Vertical 
STANDARD SIZE:  
2.25" x 9.625" 

1/6-page College/
University Logo Ad 
(USUALLY CONSISTING OF  
COLLEGE LOGO AND TEXT) 
STANDARD SIZE:  
3.5" x 3.125" 

1/2-page Horizontal 
STANDARD SIZE:  
7.25" x 4.625" 

1/4-page 
STANDARD SIZE:  
3.5" x 4.625" 

BLEED SIZE: 17.25" x 11.125" 
INCLUDES .125" BLEED ON ALL SIDES 
(Trim: 16.75" x 10.875")

BLEED SIZE: 8.5" x 11.125" 
INCLUDES .125" BLEED ON ALL SIDES 
(Trim: 8.375" x 10.875")

Please make sure ads match dimensions 
specified. Winds of Change requires that advertising 
materials be sent in digital format. Color ads must 
be saved as CMYK. Black and white ads must be 
saved as grayscale. DO NOT use RGB, LAB, or spot 
colors. The following file formats are acceptable:
 
»  High-resolution (press-optimized) PDF  

(PDF/X-1a:2001 setting). All fonts and images 
must be embedded in PDF files. All colors  
(images, text, logos, etc.) must be converted to 
CMYK or grayscale.

»  High-resolution Photoshop TIF  
(200 dpi minimum, 300 dpi preferred)

»  High-resolution Photoshop JPG  
(200 dpi minimum, 300 dpi preferred)  

»  CMYK Adobe Illustrator file  
(Please convert all type to outlines.)

NEED ASSISTANCE IN AD DEVELOPMENT? 
AISES is here to help with ad development, graphic design, or ad copy that puts you in 
touch with your audience and generates interest in what they get from your services.  
For advertising questions and general costs, contact your sales representative.

Print Advertising

PLEASE EMAIL ADS TO ADS@AISES.ORG

22  Winds of Change | Fall 2022 | woc.aises.org  

C
R

E
D

IT
 T

K

AISES     PEOPLE 

Madison Whitekiller
 Cherokee Nation 

M adison  
Whitekiller be-
came a “nurse” at 
the age of 10. Her 
mother had been 
diagnosed with 

breast cancer, and Whitekiller took 

care of her as best she could. Look-

ing back, Whitekiller believes this 

experience greatly influenced her 

desire to pursue medicine. Now, 

as she starts medical school at the 

University of Oklahoma–Tulsa 

School of Community Medicine, 

she is well on her way to becom-

ing a doctor and helping not only 

her mother but the larger Native 

community.
Growing up on the Cherokee 

Nation Reservation in Oklahoma, 

Whitekiller says her earliest memo-

ries are of rural areas, surrounded 

by trees, animals, and plants. She 

spent many happy days outside 

with her grandpa Todd. Even when 

her mom got a job at one of the 

casinos in Tulsa, they still lived 

about 20 minutes outside the city, 

so Whitekiller could grow up in a 

small community.
That small town was Verdi-

gris, Okla. The community is so 

small that there were fewer than 

70 students in Whitekiller’s high 

school class. Her mother supported 

Whitekiller’s college goals. “My 

mom has always encouraged me to 

go after all my dreams,” she says.

Whitekiller was excited to pur-

sue her education at Northeastern 

State University (NSU), but found 

the transition to university life dif-

ficult. “I struggled with homesick-

ness,” she recalls. “The first year 

was the worst. I would drive home 

every weekend and even in the 

middle of the week just to spend 

the night and head back the next 

morning for class.” 
Whitekiller knew she wanted 

more from her college experi-

ence, so she started to forge 

connections with her school com-

munity. “Once I became more 

involved on campus, I was much 

happier and felt that I had the 

motivation I needed to succeed,” 

explains Whitekiller. Finding a 

Northeastern State 
University
3Biochemistry

University of  
Oklahoma–Tulsa  
School of Community 
Medicine
3Medicine
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Here, you can 
go anywhere.

amazon.jobs

Building things that were never thought 

possible isn't easy and doesn't follow an 

established track. That's why Amazon 

employees are empowered to chart their 

own path, in their work and in their own 

development.

AmaAmazon, one of the Top 50 Workplaces for 

Indigenous STEM Professionals, is looking 

for curious and inventive builders who want 

to join a company where every day is full of 

challenging and meaningful work.

Your experience at Amazon is in your hands. 
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Amazon is an equal opportunity employer.
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community that supported her, 

and understood the needs of 

Indigenous students, was key to 

her success.
During her time at NSU, 

Whitekiller found that commu-

nity in AISES as well as the Native 

American Student Association. 

She helped plan the Miss Native 

American NSU pageant and was 

a student-athlete. “I was on the 

NSU cheer team all four years and 

even came back as an assistant 

coach for a short time,” says 

Whitekiller. “These organizations 

were absolutely necessary to my 

success on campus.”
Once Whitekiller began to feel 

part of the campus community, her 

goals and dreams became clearer. 

While Whitekiller loved chemistry 

in high school, she initially chose to 

major in education. “I was unsure if 

I would be capable of excelling in a 

“Once I became 
more involved 

on campus, I 
was much 

happier and 
felt that I had 

the motivation 
I needed to 

succeed.”

science degree,” she explains. Then 

she decided not to let her doubts 

stop her. “I have always been 

interested in functional systems of 

the human body,” she says, “so bio-

chemistry made the most sense.”

Whitekiller threw herself into 

her studies, including research op-

portunities outside the classroom. 

“I gained a lot of confidence in my 

abilities by working in the lab,” she 

says. In 2021, she had the oppor-

tunity to participate in the Native 

American Research Internship, 

where she worked full time in a 

medical research lab in Salt Lake 

City. “I was able to shadow physi-

cians,” explains Whitekiller. “Walk-

ing into that first appointment gave 

me the feeling of belonging. I knew 

this is exactly what I want to do for 

the rest of my life.”
With a clear goal of going to 

medical school, Whitekiller leaned 

on her mentor, Dr. Cammi Valdez. 

“Seeing a woman of color excel in 

the scientific community was an 

incredible inspiration in my life,” 

says Whitekiller. It also gave her 

the confidence to pursue medicine. 

Now as a beginning medi-

cal school student, Whitekiller 

is excited to move closer to her 

goal of one day working in an 

Indian Health Service hospital or 

clinic. “I hope to be the advocate 

that Indigenous people need to 

ensure that they are maintaining 

their health and wellness and can 

be strong leaders for their tribe,” 

she explains.
As Whitekiller looks back on 

how far she has come, she knows 

her journey will continue to 

evolve. “I struggled with imposter 

syndrome, and didn’t feel like I was 

smart enough to be in the classes I 

had,” says Whitekiller. She hopes 

her story will help others believe in 

themselves. Says Whitekiller, “Be-

lieve that you are worthy of being 

in spaces that weren’t always made 

for you. Through hard work and 

perseverance, your wildest dreams 

are possible.” 
—Alexa Panza

Cherokee Nation5

TRIBAL 
INFO

The original homelands of the Cherokee Nation spread across what is now the 

Southeastern U.S., including parts of Georgia, Alabama, Tennessee, and North Carolina. 

Cherokee people first encountered Europeans in the 1540s, when Spanish explorer 

Hernando DeSoto led an expedition across their lands in search of gold.

 PLEASE NOTE: 
  »   Advertisers in Fall only or College Issue only 

will be charged an additional 15% over the 
gross price indicated.  

  »   Advertisements placed in the National 
Conference Wrap-Up Issue are discounted 
15% off the gross rate.
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CAREER     
BUILDER 
Continued from page 71

Meta Engineer for the Week 
ENGINEERFORTHEWEEK.FB.COM

I f you’ve ever wondered 

whether engineering 

could be for you, Meta 

Platforms (formerly known 

as Facebook) thinks the 

answer could be a big “Yes.” 

The social metaverse com-

pany’s Engineer for the Week 

(EFTW) program introduces 

engineering to students from 

communities historically 

underrepresented in STEM. 

EFTW offers a free tech learn-

ing pathway for participants 

ages 11 to 18 through a com-

bination of beginner-friendly 

coding, games, and hands-on 

learning challenges.
“The program is about 

demystifyiing engineering 

for learners who otherwise 

might not be represented 

in STEM,” says EFTW 

Program Manager Jennifer 

Chen. “Equitable access is 
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a priority so students from 

all backgrounds can see how 

technology can help them 

make a meaningful difference 

in their communities.”
Over the course of 15 to 

20 hours, EFTW learners 

with diverse experiences and 

abilities take on engineering 

projects that address a social 

issue important to them. 

Working alongside adult 

facilitators, students collabo-

rate to build tech prototypes 

they believe will make a 

positive impact in the world 

around them. Meta staff are 

on hand to serve as mentors 

as well as judges who review 

participants’ final projects. 

All projects are eligible to 

earn a $1,000 Impact Award 

from Meta that winners can 

donate to the charity or cause 

of their choice.

Find a career 
path that grows 
with you.
careers.geico.com
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Since Meta launched EFTW in 2018, the initiative has reached nearly 50,000 students from all 50 states. In addition, 

over 2,000 educators have qualified to serve as EFTW facilitators, many of them in after-school settings. No prior 

coding experience is necessary for students interested in EFTW. The program is designed to be flexible and conducted 

either in person or virtually. 

Ask EFTW Engineers 
and Facilitators
EFTW was created by Meta 

team members who are passion-

ate about STEM, the power of di-

versity, and how technology can 

help people deliver solutions to 

issues that matter to them. The 

impact of the program is best 

told by EFTW engineers and 

facilitators.  

As an EFTW facilitator, can you 

share a few takeaways about what 

the program offers students?

It exposes them to what the future 

holds for them. Having the mentors 

here at Meta look like them is so im-

portant. And that excites me because 

it’s not something that we necessar-

ily see all the time. I really love seeing 

their eyes light up and seeing them 

persevere through the challenges.  

— Astrid, EFTW facilitator

What did you think about engi-

neering and computer science 

before EFTW, and how did your 

experience affect your career 

aspirations?

I was closed-minded when it came 

to computer science because I 

always thought I never see anyone 

who looks like me in that field, so 

why would it interest me? Then I 

started working on my chat bot. 

Wow, maybe this is a field that I can 

work in, or I see myself in. And that 

maybe I can make a place for other 

women to be here also.  

— Natalie, EFTW engineer

What were some of the highlights 

of your EFTW experience?

We got to really connect with this 

one language that we know, which is 

coding. The whole experience of be-

ing able to do what I love, meet new 

people, and learn new things made 

this program very important and 

educational to me.  
— Anthony, EFTW engineer 

What would you like prospective 

EFTW students to know about this 

opportunity?

If you are not sure yet about your 

passion or future career, start 

learning STEM. With strong math 

and engineering skill sets, it is quite 

easy to switch to another field. 

Those skills are applicable in many 

modern-day jobs. Some engineer-

ing students from my college 

turned into successful bankers, 

marketers, or business consultants 

after studying engineering.  

— Meilani, EFTW facilitator

What stays with you about your 

role as an EFTW facilitator?

The most memorable moment for 

me was when one of our students 

said, “I never thought that I would 

be able to do something like this.” 

Just to think that something we’ve 

done has helped him see his poten-

tial is huge. 

 — Gwyn, EFTW facilitator

How did EFTW challenge you 

and impact your confidence as a 

STEM student?

My team members and I had never 

used Scratch before, which was the 

platform we had to make a game. 

Seeing the growth in me and my 

team members and being able to 

witness such a change in the short 

period of time was really, really 

astronomical for me.  

— Mariam, EFTW engineer

5

MORE  
INFO

3

Free Six-Week

Summer  
Health
Professions
Education
Program
(SHPEP)

SHPEP is a national program funded by the Robert Wood Johnson 

Foundation with direction and technical assistance provided by  

the Association of American Medical Colleges and the American 

Dental Education Association.

Building on more than 30 years of 

success, SHPEP, formerly the Summer 

Medical and Dental Education Program 

(SMDEP), has been changing lives and 

shaping the careers of college freshmen 

and sophomores. Learn how you can help 

build a Culture of Health through this free 

academic enrichment program.

20-014T (09/20)

facebook.com/shpepconnect

twitter.com/shpepconnect

instagram.com/shpepconnect

youtube.com/shpepconnect

Application Opens

NOV. 1 
Application Deadline

FEB. 5

To learn more, visit 

shpep.org

The FREE six-week  

summer enrichment 

program prepares college 

students for a career in 

the health professions by 

enhancing their academic 

proficiency and providing 

career development 

opportunities. Participation 

in SHPEP may better position 

students for acceptance into 

advanced-degree programs.

4  Winds of Change | Fall 2022 | woc.aises.org  

B uilding my own 
resilience started 
in childhood 

when I was often alone 
in some remote country-
side. I used to play along a 
river and a dam. From my 
dangerous activities it’s a 
wonder I didn’t acciden-
tally kill myself. From the 
time I was a third-grader, 
I had to learn to make 
my own decisions. My 
early decision-making, 
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Developing Perseverance

3 CULTIVATING INDIGENOUS RESILIENCE 
by Al Qöyawayma

This column is a place where members can help each other foster the resilience that has 

sustained Indigenous people. In this issue, we present the third of a three-part message 

from AISES co-founder and founding AISES Chairman Al Qöyawayma, Hopi. He received 

a BS in mechanical engineering from Cal Poly, San Luis Obispo and continued graduate 

study in systems engineering, receiving an MS from the University of Southern Califor-

nia. Al worked for 10 years in aerospace advanced research followed by a 20-year career 

change to build and manage the environmental science and engineering department for 

a major water and power utility. In addition to ongoing research, Al is an internationally 

regarded professional sculptor and potter whose work is collected and exhibited at many 

U.S. museums, including the Smithsonian National Museum of the American Indian. 

imperfect as it was, began 
to build “comeback” or re-
silience skills based on my 
solving life experiences. 

During high school 
I was not sure I would 
go to college. However, 
I became well trained in 
high-precision tool-
making (starting in the 
seventh grade), and I was 
encouraged by two top 
mentors to use the money 
I earned for college. 

Because my high school 
grades were only average 
and I was a slow test taker, 
the thought of going to a 
major school like UCLA 
or USC was an anath-
ema (I lived in Southern 
California, sharing time 
on the “res” at Hopi in 
Northern Arizona). I 
decided on Cal Poly, San 
Luis Obispo, where I 
graduated with a BS in 
mechanical engineering 

and a 3.4, “B,” grade point 
average (GPA). 

 Fast-forward to 
my decision to attend 
grad school at USC. I 
had “migrated” toward 
electrical engineering, 
which became a career 
in systems engineering. 
Prior to USC I had taken a 
very challenging graduate 
course in control systems 
at UCLA. I really learned 

a lot from that professor, 
Dr. Northrup, a Yale grad 
who worked for the Rand 
Corporation. Then in my 
graduate program at USC, 
I found myself taking a 
final three-hour exam 
in a PhD-level advanced 
dynamics course where I 
encountered a difficult 
exam problem that was 
not covered in the course. 
To my surprise I real-
ized Dr. Northrup had cov-
ered that subject matter 
at UCLA.  So I completed 
the problem, reviewed my 
work, and left the exam a 
few minutes early. In the 
exam review the following 
week, some of the PhD 
classmates noted they 
were somewhat surprised 
and intimated that I had 
left the exam early. I found 
out I had “aced” the exam.

A few years later 
I eventually reflected on 
this particular exam ex-
perience and came to 
the realization that I had 
achieved what I never 
thought was possible: I 
had become equal to my 
peers. I also achieved 
a grad school 4.0 GPA. I 
had not believed from my 
early years that an average 
student could become 
above average with hard 
work and resilience. 
That belief changed. This 
realization did not come 
from pride, but rather an 
understanding that hard 
work and resilience had 
played a major role in 
my life.  For those of us 
Native students, who have 
been fortunate enough to 
cross into successful lives, 
I realized perseverance 
builds confidence — and 
resilience. 

I had 
achieved 

what I never 
thought was 

possible. I 
had become 
equal to my 

peers. 

The author has  
grown stronger 
through many life 
experiences.

Have you thought about  
a career in dentistry?

You can contribute to the health of your community 

by becoming an oral health professional. 

We can help you learn about the education and training required; the value 

of good oral health in every stage of life; and the positive impact dental 

care can have on the overall health of a community.

Got questions about what it’s like to be a dentist or dental hygienist?

Come ask all your questions live at Booth #311. 

Following the event you can email DentalCareerInfo@DeltaDental.com  

and an oral health care professional will personally answer your questions.

Copyright © 2022 by Delta Dental Plans Association. All rights reserved.
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PATHS IN      
EDUCATION
Continued from page 81
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www.nasa.gov SP-2022-08-794-KSC

FIRST NATIONS LAUNCH

High-Powered 
Rocket 

Competition

LAUNCHING ROCKETS

BREAKING BARRIERS

STARTING CAREERS

APPLY NOW
TCU, NASNTIS & 

COLLEGIATE
AISES CHAPTERS 

14th Annual

Moon
Challenge

Gateway
Challenge

Mars 
Engineering
Challenge

The Announcement of Opportunity is out! Visit our website to 

learn more about the 2023 FNL Competition Challenges

Oct 07 Visit FNL at AISES Booth 363!

Oct 18  Attend Informational Meeting 

 @ 4PM CDT (Zoom)

Oct 21  Notice of Intent to Compete Due (Moon & Mars)

Oct 22-23  Launch 2 Learn Level 1  

 Rocket Certification Workshop 

Dec 16  Notice of Intent to Compete Due (Gateway)

Apr 28-30 Launch Week in Wisconsin!

College News Briefs  

University of British Columbia
ubc.ca
Five new dormitories at the University of British 

Columbia were officially opened with a naming cer-

emony conducted by the Musqueam Indian Band, 

with each residence receiving its own name. The 

residences in this complex are between seven and 

10 stories high and will house approximately 1,000 

students.
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Nueta Hidatsa  
Sahnish College
nhsc.edu
A STEM/nuclear energy 
program for high school 
students and K–12 teach-
ers was of-
fered last 
summer 
by Nueta 
Hidatsa 
Sahnish 
College. 
Partici-
pants met 
on cam-
pus and had the opportu-
nity to solve problems in 
robotics, chemistry, phys-
ics, and nuclear energy. 

University of  
California System
universityofcalifornia.edu

Beginning in fall 2022, 
California residents who 
are members of federally 
recognized tribes are eligible 
to have their tuition and fees 
covered throughout the state 
university system. The move 
is both in recognition of past 
wrongs committed against In-
digenous people and an effort 
to increase the representation 
of Native students.

University of  
North Carolina at  
Chapel Hill
unc.edu
North Carolina 
Agricultural and Technical 
State University
ncat.edu
A joint funding program  
has awarded $200,000 to each 
of four collaborative research 
teams at the University of 
North Carolina at Chapel 
Hill and the North Carolina 
Agricultural and Technical 
State University. Funded 
projects include research on 
health disparities; cancer; 
environment, climate, and 
environmental justice; and 
data science and society.

University of Maine 
System
umaine.edu
The proposed Maine College 
of Engineering, Computing, 
and Information Science, 
announced in 2020, has been 
funded by a $75 million grant 
and a matched grant from the 
system. The initiative is part 
of a $240 million grant from 
the Alfond Foundation. The 
school will be based at the 
main campus in Orono.

Metropolitan State
University of Denver
msudenver.edu
Tuition and fees for Indig-
enous students seeking their 
first bachelor’s degree at 
Metropolitan State Univer-
sity of Denver will be fully 
covered beginning with the 
fall 2022 semester. Students 
must be Colorado residents 

and a member of a federally 
recognized tribe.

Northern Arizona 
University
nau.edu
An NSF grant has gone to 
Northern Arizona University 
(NAU) to fund a new partner-
ship with Coconino Com-
munity College (CCC). The 
goal of the initiative, fostering 
interest in STEM fields, will 
be partially met by recruiting 
CCC students for paid intern-
ships in NAU labs. 

University of  
Arizona
arizona.edu
Effective this fall, full-time 
Native American students 
at the University of Arizona 
(UA) in Tucson will not have 

to pay tuition. The new 
Native American Scholars 
Grant program requires that 
students be degree-seeking 
undergraduates and a mem-
ber of one of the state’s 22 
federally recognized tribes. 
The College of Education at 
the school has received a $1.2 
million grant from the state 
Department of Education 
to support the Native SOAR 
(Student Outreach, Access, 
and Resiliency) program, 
which emphasizes Indige-
nous teachings and allows UA 
students to mentor second-
ary students across the state. 
Also at UA, a new branch of 
the student group Women in 
Cybersecurity has formed, 
sponsored by a professor 
in the College of Applied 
Science and Technology. 
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Digital Advertising

• 35,000 unique visitors per month average

•  Winds of Change is widely viewed  
on desktop browsers, with increasing 
mobile device views

Web Banner Advertising Winds of Change  
Digital Edition

Net Ad Rates (Monthly rates)

aises.org Web Banners 
AD SIZE: 180 x 150 px   
➜ MONTHLY NET RATE: $450

AISES Home Page  
Premium Scrolling Banner 
➜ MONTHLY NET RATE: $1,000 

REQUIRED CONTENT:

•  Background Color: Please  
specify a color for the back-
ground. (Preferably a hex color)  

•  Image:  960 x 475 px maximum 
size. JPG or PNG format only  

•  External Link

woc.aises.org
Winds of Change 
WEB BANNERS: 180 x 150 px  
➜ MONTHLY NET RATE: $450

Extend Your Reach Online  
to More AISES Members

•  Change your ad and your  
message month-to-month

•  Choose placement on the most 
visited pages on aises.org

•   Exclusive opportunity on  
four high-traffic pages month-
to-month: 
» National Conference Home 
» About the Conference 
» Conference Agenda 
» Conference Registration 

•  Change your ad and your 
message month-to-month

•  Support your print campaign 
in Winds of Change magazine 
with exposure on the 
magazine’s preview page on 
aises.org and on the website

conference.aises.org  
Web Banners (National Conference) 
AD SIZE: 180 x 150 px   
➜ MONTHLY NET RATE: $550

Accepted File Formats: JPG, GIF, PNG   
Max File Size: 100KB
Ad materials for Web Banners due on the 20th of the month prior to ad running. 

Winds of Change uses a digital platform that flows across any 
device to improve mobile viewing quality. Content will adjust 
automatically to look great on any screen size. Along with a 
simplified reading experience, integrated advertising is more 
visually appealing.

Each digital issue of Winds of Change is emailed to more than 
14,000 readers and is promoted in our twice-monthly newsletter 
and across all AISES social media platforms. These issues are 
also archived on the Winds of Change website. 

Other Advertising Opportunities Include:

Samples and pricing are available. Please send a request to  
cmcdonough@aises.org or call 617.969.2137 for further information.

•   Single article sponsor, 
footer ad

•  Call-to-action pop-ups

•  Call-to-action in article

•  Pulsing ad links

•  Video

Digital  
Editions  
Emailed  
& Post Dates

Spring Issue
Week of 4/17

Summer Issue
Week of 6/26

Fall Issue
Week of 10/16
Conference 
Wrap-up
Week of 11/20

College Issue
Week of 11/27

Animated Effect:  
$150 per ad 
» Basic animation can be 
added to your ad, making 
it pop on the page. It can 
bounce, flash, shake, 
bounce in, fade in, flip in 
vertical, flip in horizontal, 
rotate in, roll in, zoom in, 
slide in down, slide in up, 
slide in left, or slide in right.

*Please note that this image is responsive 
and the top and bottom of the image will 
be cropped on wide monitors.

OUR READERS ARE  
SPENDING TIME  
ENGAGING WITH  
OUR CONTENT

Total 
Email  

Distribution

14,000+

In 2022  
visits to  
our digital 
issues are up

29,000 
Unique 
visitors per 
month

AISES  
Social Media 
increased traffic  
to issues in 2022

DIGITAL ISSUE SPONSORSHIP:  
$2,700 per issue 
» Sponsor the digital version of Winds of 
Change magazine. A bottom banner will pop 
up as the issue loads and at the beginning 
of several articles throughout the issue. This 
banner is sized at 728 x 90 px. Extend your 
presence in the digital issue with a pop-up 
bottom banner running throughout the issue.

5CONTACT US:  Candace McDonough | NATIONAL SALES DIRECTOR  q  617.969.2137  |  CMCDONOUGH@AISES.ORG

winds
OF CHANGE

The only choice to 
reach Indigenous North 
Americans in STEM



Digital Advertising

Digital Newsletters 
Paths to Opportunities is distributed  
monthly to more than 14,000 AISES  
members, subscribers, and supporters.
Must-read digital newsletter Paths to Opportunities is 
published twice a month in dual versions for two key 
segments of the Winds of Change audience:

•   Pre-college, college, and graduate students 

• STEM professionals and educators

Ad Sizes and Rates*

(Note: images not to scale)

Top Leaderboard   
Sits above newsletter masthead – most visible 
position  
AD SIZE: 728 x 90 px ➜ MONTHLY NET RATE: $950

Content Ad  
PROVIDE THE FOLLOWING:

•  Photo
•  5-word headline
•  50-word description (max)
•  Link to your website
PHOTO SIZE: 125 x 100  px  ➜ MONTHLY NET RATE: $750

Skyscraper 
Vertical banner on  
right side of newsletter  
TOTAL AD SIZE: 160 x 600 px     
➜ MONTHLY NET RATE: $600

Accepted File Formats: JPG, GIF, PNG   
Max File Size: 100KB  
Ad materials deadline for Paths to Opportunities 
newsletters are the 10th and 20th of the month  
in which the ad will appear. 

Each version is customized with news of career-
development opportunities along with editorial 
content targeted to its unique demographic segment 
of Indigenous North Americans and Pacific Islanders 
in STEM fields. And each issue also has news from the 
AISES family on timely topics and upcoming events.

Paths to Opportunities for students includes news 
of scholarships, fellowships, and internships as well 
as articles that will help them succeed academically 
and stay on a path leading to a satisfying career in a 
STEM-related field.

Paths to Opportunities for active STEM 
professionals and educators includes news of 
career development, internships, and employment 
opportunities with outstanding organizations, 
agencies, universities, and corporations in multiple 
STEM fields, as well as articles and tips on building a 
flourishing career.

Closing Banner 
Closes the newsletter above the footer  
AD SIZE: 468 x 60 px  ➜ MONTHLY NET RATE: $450

*20% discount off published net rates for the  
purchase of four or more ad units within a 12-month 
period.  Ads must be purchased at the same time  
on one insertion order contract.

Upper and Mid-Banner 
Horizontal banner that sits below either the  
main story (upper) or the secondary story (mid)  
AD SIZE: 300 x 140 px ➜ MONTHLY NET RATE: $500

Top Banner 
Sits just below masthead and key newsletter links – 
highly visible position  
AD SIZE: 468 x 60 px ➜ MONTHLY NET RATE: $800

Link Ad 
PROVIDE THE FOLLOWING:

•  5 descriptive bullet points — at 5–10 words each

 •  Links for all 5 bullet points
•  Logo
LOGO SIZE: 120 x 50 px ➜ MONTHLY NET RATE: $750

Please email ads to q ads@aises.org

Customize a Special Issue of 
the digital newsletter for your 
company/organization. 
Here’s how to have dedicated content 
tailored to your targeted audience. 
Topics will be chosen by you and 
approved by AISES. To find out more and 
have your very own newsletter, contact 
us today! To see samples, go to tiny.cc/
gfb6tz and bit.ly/3QBJmE0 or scan the 
QR codes.
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Advertising opportunities  
Ads must be received on the 20th of the month 
prior to running.

Banner ad space is available on the home page and the inner job 
seeker facing pages as well. You create the banners and we display 
them for 30 or 90 Days

Available banner sizes (Note: images not to scale): 

Leaderboard Banner
On the home page and main job search page 

AD SIZE: 728 x 90px 
RATE: $950/per month; $2,400/discounted 90-day

 

Lower Banner
Under the Resume Review box

AD SIZE: 300 x 250 px
RATE: $750/per month; $1,900/discounted 90-day

AISES Career Hub
Connecting Talent with Opportunity

The AISES Career Hub is a great place for employers 
to post job openings to attract qualified Native STEM 
professionals and have the opportunity to access the 
resume database. The AISES Career Hub has more 
than 1,700 employers, 3,000 job seekers, and 15,000 
jobs listed. A snapshot of activity is updated daily: 
careers.aises.org

Please email ads to q ads@aises.org

Accepted File Formats: JPG, GIF, PNG   
Max File Size: 125KB

YOUR AD HERE
Leaderboard banner

NEW!

YOUR AD 
HERE

Lower banner
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PAYMENT TERMS & CONTRACT CONDITIONS
Winds of Change is exclusively published by the 
American Indian Science and Engineering Society 
(Publisher).

FREQUENCY DISCOUNTS
Rates are based on the number of insertions run in 
a contract year. If within 12 months, fewer insertions 
are placed than specified, the rates will be short-rated 
accordingly. Two-page spreads count as two insertions 
toward earned frequency rates.

RATE CHANGES
The Publisher reserves the right to change the rates 
upon 60 days written notice. Contracts may be 
cancelled at the time a change in rates becomes 
effective without incurring a short-rate adjustment, 
provided the contract rate has been earned up to the 
date of cancellation.

RATE POLICIES
All insertion orders for advertising in Winds of 
Change magazine are accepted subject to the terms 
and provisions of the current advertising rate card. 
Publication of the advertisement represents acceptance 
of the order. No conditions, printed or otherwise, 
appearing on the space order, billing instructions, or 
copy instructions that conflict with the Publisher’s 
stated policies and current rate card will be binding 
with the Publisher. Any insertion of advertising made 
by the agency or advertiser represents an acceptance 
by both the agency and the advertiser of all the terms 
and conditions of the rate card applicable to the issue 
in which the insertion is to be published. The Publisher 
reserves the right to hold the advertiser and/or its 
advertising agency jointly and severally liable for such 
monies as are due and payable to the Publisher. The 
Publisher will not extend credit for advertising orders 
or space reservations that claim sequential liability. 
Failure (by the advertiser) to make the order correspond 
in price or otherwise with the rate schedule is regarded 
only as a clerical error, and the publication of the 
advertisement will be made and charged for upon the 
terms of the rate schedule then in force without further 
notice. Advertising rates, terms, and conditions set forth 
in this rate card shall govern and supersede any other 
information published in previous rate cards, directories, 
media guides, or rate and data services. 

CANCELLATIONS
Cancellations of signed insertion orders must be 
submitted in writing and shall not be considered 
accepted until confirmed in writing by the Publisher. 
Space reservations are binding and non-cancellable 
after published closing date. Covers are non-cancellable. 
Publisher reserves the right to not only run the most 
recent advertisement submitted by the advertiser 
even if the material was indicated to be for a previous 
issue, but also charge the full amount as indicated 
on this agreement if the Publisher does not receive 
the material by the published space close date or by 
a Publisher-approved extension date. If no previous 
advertisement exists, it is the Publisher’s right to run a 
house advertisement in its place and charge the full rate 
as indicated on the advertising insertion order. 

COMMISSIONS
Standard 15% commission of gross to recognized 
agencies provided payment is received within the terms 
of the sale. Commissions are not allowed on billings 
over 90 days past due from date of invoice. Only space 
charges are commissionable. Production or mechanical 
charges are billed at net and are non-commissionable.

Payment Terms &  
Production Requirements

PRINTING PROCESS 
Computer-to-plate; four-color process (CMYK); 
heat-set; web offset; SWOP specifications. 
Reproduction quality is contingent upon ad 
material furnished.

DIGITAL SPECS
Winds of Change requires that advertising 
materials be sent in digital format as a high-
resolution (press-optimized) PDF. All fonts and 
images must be embedded in the file. All images 
must be converted to CMYK. RGB images are 
not acceptable. If sending an Adobe Illustrator 
file, please convert all type to outlines prior to 
shipment. Please contact Winds of Change with 
any questions regarding the creation of a high-
resolution PDF. Native QuarkXPress or Adobe 
InDesign files are not acceptable.

FILE DELIVERY
EMAIL: ads@aises.org

PRODUCTION CHARGES
Necessary conversions made by the publisher will 
be billed as a cost to the advertiser. Production 
charges are non-commissionable.
 
INSERTS 
Special rates apply for preprinted inserts, insert 
cards, gatefolds, and special units. Availability 
and prices will be furnished upon request. 
Preprinted quotations also supplied upon 
request. All inserts must be pre-approved by 
AISES Media prior to insertion. For mechanical 
specifications, quantity, pricing, and shipping 
information, contact your sales representative.

ADDITIONAL DIGITAL EDITION 
SPECIFICATIONS
•  Winds of Change Embedded Video Clip  

Send video files as .flv or .avi files. Windows 
Media Player, REAL.video, or QuickTime formats 
acceptable. Preferred video codec is H.264. When 
sending QuickTime video files, please avoid using 
the IMA 4:1 audio codec. The recommended 
audio codec for QuickTime is AAC. When sending 
.avi files, avoid using the Intel Indeo video codec. 
Streaming YouTube video is acceptable. Please 
supply URL using the following structure:  
http://www.youtube.com/v/video_id, where 
video_ID is the id that YouTube assigns to a 
video it hosts. 500 pixels wide as a minimum is 
recommended. Any aspect ratio is acceptable.

•  Winds of Change Embedded Slide Show  
Send 8–10 images in JPG, GIF, or PNG format  
at minimum 150 dpi, color RGB. For best results, 
all images should be the same dimensions. 
Preferred order of images must be clearly 
labeled in each image document title and 
specify desired seconds between slides 
(average is 3 seconds).

PRODUCTION 
REQUIREMENTS
IF THERE ARE ANY QUESTIONS  
REGARDING THE PROCESS STATED  
BELOW, PLEASE CONTACT  
ADS@AISES.ORG.

INVOICING POLICY
Prepayment Requirements: Prepayment via 
check or credit card is required for ©-page and 
smaller placements. If paying by credit card, a 
completed credit card authorization form must 
accompany insertion orders to ensure placements. 
Please contact your sales representative for an 
authorization form if one is not provided with the 
insertion order. Payment by check must be mailed 
with a copy of the completed insertion order to the 
address below. New agencies/advertisers may be 
required to prepay for their first advertisement and 
submit a credit application. The Publisher reserves 
the right to revoke or deny credit terms at any 
time. Qualified advertising is invoiced at the time 
of publication. Payment is due within 30 days of 
invoice date. Finance charges accrue at a daily rate 
of 2% compounded, on payments received after 
that date. To ensure payment is accurately applied, 
please include the invoice number and the name of 
the advertiser on the check.

Make Checks Payable To:
American Indian Science and Engineering Society

SEND PAYMENTS TO:
AISES New Mexico Office
6321 Riverside Plaza Lane NW, Unit A 
Albuquerque, NM 87120

PHONE OR EMAIL CONTACT:
Angela Luecke
505.302.0076
aluecke@aises.org

GENERAL CONDITIONS
All advertisements in Winds of Change magazine 
are accepted and published on the representation 
that both the advertiser and the advertising agency 
are authorized to publish the entire content and 
subject matter thereof. Failure to publish advertising 
matter invalidates the insertion order only for such 
matter, but does not constitute breach of contract. In 
consideration of publication of an advertisement, the 
agency and the advertiser, jointly and severally, will 
indemnify and hold harmless the Publisher, its officers, 
agents, and employees, against all expenses (including 
legal fees) and losses resulting from the publication 
of the contents of advertisements, including, without 
limitation, claims or suits for libel, violation of right 
of privacy or publicity, plagiarism, copyright or 
trademark infringement, and any other claims or 
suits that may arise out of the publication of such 
advertisements. All contents of the advertisement 
are subject to the Publisher’s approval. The publisher 
reserves the right to reject, exclude, or cancel any 
advertisement, insertion order, space reservation, 
or position commitment at any time. The Publisher 
will insert the word “advertisement” prominently 
into any advertisement that simulates editorial 
content. Terms of this agreement may be voided by 
the Publisher due to strikes, accidents, fires, acts of 
God, and other contingencies that are beyond the 
Publisher’s control. The Publisher assumes no liability 
if for any reason it becomes necessary to omit or 
cancel the advertisement. The Publisher’s liability for 
error will not exceed the charge for the advertisement 
in question. The Publisher assumes no liability for 
errors in the advertiser’s index or any type set by the 
Publisher. As used in the terms and conditions, the 
term “Publisher” shall refer to the American Indian 
Science and Engineering Society.
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